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The Law-Related Education Academy is facilitated by the Arizona Foundation for Legal Services & Education with funding made possible by the Arizona Department of Education School Safety Program.

“What’s the Risk? Alcohol, Marijuana, and Vaping”: Academy
(Middle/High School)
E-Cigarette Ads Lesson Plan
Obtain Administrator Approval Prior to Implementing Lesson:  The Administrator may consider requesting parental approval due to the sensitive nature of the lessons.  

Objectives:  Students will…
· Understand that ads appeal to their targeted audience
· Learn how commercials target their audience
· Compare real news stories with e-cigarette marketing strategies

Materials:
· Projector and screen, internet access:  - https://www.ispot.tv/ad/dokr/fanta-the-fantanas-dancing-in-the-street
· Commercial Evaluation Form (see pg. 4)-1 copy for each group
· [bookmark: _GoBack]Commercial Evaluation Form Guide (see pg. 5)
· News Articles 1-5-paste desired information on a word document and copy enough for each group to have several copies of the same article:
· https://www.medicalnewstoday.com/articles/318260.php
· https://www.nbcnews.com/health/health-news/teen-inhale-cancer-causing-chemicals-e-cigarettes-n853611
· https://www.nytimes.com/2018/05/16/us/man-killed-vape-explosion.html
· https://www.apnews.com/48efe9fb7ee64bc799dd0b983c4c5eb9
· https://www.abc15.com/news/health/teen-develops-wet-lung-after-vaping-for-just-3-weeks 
· Large paper and markers for each group
Timeframe: 40 Minutes

Activity 1: Favorite Ad
1. Begin the activity by placing the students into small groups of 4 or 5 students in each. Provide each group a large sheet of poster paper and markers.  
2. Instruct the students to discuss in their group, their favorite ads.  Students should share what they enjoyed about the ad and if they actually purchased the product or asked if they could get it.   
3. Rotate around the room and ask for volunteers to share their favorite ad and why.  Ask the class if they thought the ad was targeting teens or not with a show of hands.  Ask a few volunteers to share why and why not.
4. Rotate around to each group and ask for volunteers to share their reasons.  
5. Inform students that in 1970, President Nixon signed the Public Health Cigarette Smoking Act, which banned cigarette ads on television and the radio. In 1998 the US Government sued the tobacco companies for denying their products had harmful effects.  This provided a ban on ads aimed at kids and restricted ads on billboards and inside arenas and stadiums.  
6. Instruct the groups to discuss what restrictions, if any, do they think e-cigarette companies should adhere to when designing their ads and why?  
7. Rotate to each group and ask a volunteer to share their group’s response.

Activity 2: Targeting an Audience 
1. Inform the class that they will take a look at a commercials and consider who the target audience is and how are they targeting that audience to persuade them into purchasing their product.  
2. Provide each group with a Commercial Evaluation Form.  Review the form briefly with the class.  Next, instruct the students to watch the commercial - https://www.ispot.tv/ad/dokr/fanta-the-fantanas-dancing-in-the-street.  You may need to play it several times.
3. Instruct the groups to discuss the form and the commercial and collaborate to fill in the blanks and answer the question.
4. Rotate around to each group and ask for a volunteer to report out on one section of the form. (see Guide)

Activity 3:  Compare E-Cigarette messages with News on E-Cigarettes
1. Inform the class that e-cigarette companies use marketing strategies such as offering scholarships, appearing in social media newsfeeds and timelines, sponsoring music festivals and events and introducing flavors and packaging resembling recognizable food products.  Instruct the groups to discuss the target audience for e-cigarette ads and the message they are implying about their product.  
2. Rotate around to each group and ask a volunteer to comment on their group’s discussion.
3. Next, hand each group several copies of the same article reporting news about vaping.  Instruct the groups to review their article together and highlight or circle harmful effects of e-cigarette vaping.  
4. Instruct the groups to compare the marketing strategies of e-cigarettes to the facts in their news article and record their comparisons on their large poster paper.  
5. Rotate to each group and ask a volunteer to report out for their group.  
Possible Responses:  E-cigarettes appear to be marketing to teens/college/young adults as an alternative to cigarettes, fun lifestyle, part of being social, etc.  Facts about e-cigarettes suggest they are harmful to health and can be dangerous devices

6. Debrief: Inform the students that 7 out of 10 teens are exposed to E-Cigarette ads. [footnoteRef:1]  Take a class vote on who thinks these ads are aimed at youth or not.  Record the results on the board.  Instruct the groups to think of one reason why they or others may feel it is aimed at youth and why they or others may feel it is not.    [1:  https://www.drugabuse.gov/related-topics/trends-statistics/infographics/teens-e-cigarettes ] 
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“What’s the Risk? Alcohol, Marijuana, and Vaping”: Academy
(Middle/High School)
E-Cigarette Ads 
Correlations

Civics and Government
Explain the obligations and responsibilities of citizenship: obeying the law and voting.
(7-12 S3C4 PO4b-c)
Describe the regulatory functions of government pertaining to consumer protection, environment, health, labor, transportation, and communication. 
(HS S3C3 PO4)

Health
Examine the likelihood of injury or illness if engaging in unhealthy behaviors.
(6-12 S1C6 PO2
Demonstrate how to influence and support others to make positive health choices.
(6-12 S8C1 PO2)

Visual Art
Explain purposeful use of subject matter, symbols, and/or themes in his or her own artwork.
(S1C4PO 201)
Create artwork that communicate substantive meanings or achieve intended purposes (e.g., cultural, political, personal, spiritual, and commercial).
S1C4PO 302

Key Ideas and Details
R.1 Read carefully to determine what the text says explicitly and to make logical inferences from it.

Integration of Knowledge and Ideas
R.7 Integrate and evaluate content presented in diverse media and formats, including visually and quantitatively, as well as in words.

Comprehension and Collaboration
SL.1 Prepare for and participate effectively in a range of conversations and collaborations with diverse partners, building on others’ ideas and expressing their own clearly and persuasively.
SL.2 Integrate and evaluate information presented in diverse media and formats, including visually, quantitatively, and orally.

Presentation of Knowledge and Ideas
SL.4 Present information, findings, and supporting evidence such that listeners can follow the line of reasoning and the organization, development, and style are appropriate to task, purpose, and audience.
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“What’s the Risk? Alcohol, Marijuana, and Vaping”: Academy
(Middle/High School)
E-Cigarettes Ads 
Commercial Evaluation Form 
	
What product are they trying to sell?
	
Who is the targeted audience?
	
What occurred in the commercial that most likely wouldn’t occur in real life?
	
What occurred in the commercial that most likely could occur in real life?
	
What feeling was the commercial trying to make the consumer feel?

	
	
	
	
	



What are some ways commercials persuade personal interest to sell their product?




What are some tips to determine what is true in a commercial and what is deceptive?
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“What’s the Risk? Alcohol, Marijuana, and Vaping”: Academy
(Middle/High School)
E-Cigarettes Ads 
Commercial Evaluation Form Guide
	
What product are they trying to sell?
	
Who is the targeted audience?
	
What occurred in the commercial that most likely wouldn’t occur in real life?
	
What occurred in the commercial that most likely could occur in real life?
	
What feeling was the commercial trying to make the consumer feel?

	
Fanta Soda
	
Youth, Teens, College age
	
Getting everyone to dance in the street and have Fanta soda for everyone

	
Seeing different dance studios on one street; drinking a soda with friends
	
Feeling like your life will be more fun with this product; you will be popular; you will fit in if you drink their product



What are some ways commercials use personal interest to sell their product?
Colors, music, favorable images, popular fashions, interests or icons, desired emotions, etc.


What are some tips to determine what is true in a commercial and what is deceptive?
Ask yourself questions:  Would that really happen?  What usually happens?  Have you ever seen that happen before?  Apply the evaluation questions from above
Research the facts from reliable sources
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